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New DoubleTree by Hilton Pleasant Prairie Kenosha Welcomes Guests with
Friendly Service and Signature, Warm DoubleTree Cookie
Full-service hotel reopens across from Pleasant Prairie Premium Outlets after
$3.5 million renovation
ROSEMONT, Ill. and MCLEAN, Va. - February 16, 2016 – Today DoubleTree by Hilton, one of
Hilton’s (NYSE: HLT) 14 distinct brands, welcomes DoubleTree by Hilton Pleasant Prairie
Kenosha into its global portfolio after the completion of its $3.5 million renovation.
The conversion and renovation of the 120-room hotel includes upgrades to the guest rooms,
meeting spaces and public spaces, including the lobby, market, business center, fitness center
and pool area, and incorporates modern architecture within a warm atmosphere. The reopening
will be celebrated in April 2017 with a Grand Reopening event and ribbon cutting.
“Whether in town for business or pleasure, DoubleTree by Hilton Pleasant Prairie Kenosha
provides guests with access to some of the area’s main attractions, from Pleasant Prairie
Premium Outlets across the street to Jelly Belly Candy Company, Six Flags Great America and
Hurricane Harbor just a few miles away,” said Dianna Vaughan, senior vice president and global
head, DoubleTree by Hilton. “We look forward to welcoming guests to Pleasant Prairie with our
warm DoubleTree Cookie upon arrival and friendly service throughout their stay.”
The hotel is managed by First Hospitality Group, Inc. (FHG), which was recognized in Forbes
America’s Best Midsize Employers 2016. FHG received a #28 ranking out of the 250 best
midsize employers in the country, #1 in the travel category and #3 amongst all of America’s best
travel companies.
“We are pleased to reintroduce this property to the Pleasant Prairie community under the Hilton
brand,” said Robert Habeeb, chief executive officer, First Hospitality Group. “Coupled with the
popular attractions in the area, we are confident that the renovations made will help to continue
driving more traffic to the area. As one of only two full-service hotels in the area, these changes
will ensure that DoubleTree by Hilton Pleasant Prairie Kenosha appeals to guests staying for

both business or pleasure.”
In addition to the warm DoubleTree Cookie welcome, the hotel provides a full complement of
services and DoubleTree by Hilton brand amenities, including the Wake Up DoubleTree
Breakfast, an assortment of gourmet in-room tea and coffee offerings by The Coffee Bean & Tea
Leaf® and a refreshing array of the Crabtree & Evelyn natural skin and body care line.
Guests can relax at the American on-site restaurant and bar—The Chancery Bar & Grill, enjoying
popular menu items, such as Chocolate Chip Pancakes for breakfast or the signature Chancery
Fried Chicken Dinner in the evening. Room service is also available, or guests can pick up
snacks, sandwiches, salads, beer and wine in the convenient onsite 24-hour Made Market
Pantry.
Business meetings and events accommodating up to 500 attendees may be held in the hotel’s
5,500 square feet of meeting and banquet facilities. A state-of-the-art sound system and A/V
equipment are also available, as is a fully-equipped 24-hour business center.
Other conveniences include an indoor swimming pool and 24-hour fitness center, featuring
Fitness by Precor® cardio equipment, personal TV screens, free weights and plenty of room to
stretch.
DoubleTree by Hilton Pleasant Prairie Kenosha is also part of Hilton Honors, the award-winning
guest-loyalty program for Hilton’s 14 distinct hotel brands. Hilton Honors members who book
directly through preferred Hilton channels save time and money and gain instant access to the
benefits they care about most, such as an exclusive member discount, free Wi-Fi and a flexible
payment slider that allows members to choose nearly any combination of Points and money to
book a stay. Members can also redeem their Points for free nights, to gain access to unique
events through the Hilton Honors auction platform or to make purchases with Amazon Shop With
Points.
To celebrate the hotel’s opening, Hilton Honors members will earn an additional 1,000 Hilton
Honors Points per night, up to a maximum of 5,000 Points, for stays from now through June 2,
2017 when booking directly with Hilton. This is in addition to the global Hilton Honors promotion
of 2,000 Bonus Points per night that is available at all properties through April 30, 2017. Diamond
and Gold members will also enjoy free Wi-Fi and space-available upgrades to the hotel's
exclusive Hilton Honors floor, while Diamond and Gold members will receive a choice of the
complementary Wake Up DoubleTree Breakfast or 1,000 bonus Points per stay.
DoubleTree by Hilton Pleasant Prairie Kenosha is located at 11800 108th Street, Pleasant
Prairie, Wisc. 53158. For more information, or to make a reservation, travelers may visit
www.pleasantprairiekenosha.doubletreebyhilton.com or call 262-857-3377. The property is
owned by Varin Realty, LLC managed by First Hospitality Group, Inc.

Media may access additional information on DoubleTree by Hilton Pleasant Prairie Kenosha at
news.doubletree.com/kenosha. For more news on DoubleTree by Hilton openings, visit
news.doubletree.com.

###
About DoubleTree by Hilton
DoubleTree by Hilton is a fast-growing, global portfolio of nearly 500 upscale hotels with more than
117,000 rooms in gateway cities, metropolitan areas and vacation destinations across six continents.
DoubleTree by Hilton prides itself on paying attention to the little details that have a big impact, from
welcoming guests with its beloved warm DoubleTree Cookie to serving the communities around them.
DoubleTree by Hilton hotels offer unique, contemporary accommodations and full-service facilities,
including restaurants and lounges, room service, health clubs, business centers and meeting and banquet
space. Hilton Honors members who book directly through preferred Hilton channels have access to instant
benefits, including a flexible payment slider that allows members to choose nearly any combination of
Points and money to book a stay, an exclusive member discount that can’t be found anywhere else, free
standard Wi-Fi and digital amenities like digital check-in with room selection and Digital Key (select
locations), available exclusively through the industry-leading Hilton Honors app. To make reservations,
travelers may visit doubletree.com. Social media users may connect with the brand at
facebook.com/doubletree, twitter.com/doubletree and instagram.com/doubletree. Journalists may
visit news.doubletree.com.

About Hilton
Hilton (NYSE: HLT) is a leading global hospitality company, with a portfolio of 14 world-class brands
comprising more than 4,900 properties with over 800,000 rooms in 104 countries and territories. Hilton is
dedicated to fulfilling its mission to be the world’s most hospitable company by delivering exceptional
experiences – every hotel, every guest, every time. The company's portfolio includes Hilton Hotels &
Resorts, Waldorf Astoria Hotels & Resorts, Conrad Hotels & Resorts, Canopy by Hilton, Curio - A
Collection by Hilton, DoubleTree by Hilton, Tapestry Collection by Hilton, Embassy Suites by Hilton, Hilton
Garden Inn, Hampton by Hilton, Tru by Hilton, Homewood Suites by Hilton, Home2 Suites by Hilton and
Hilton Grand Vacations. The company also manages an award-winning customer loyalty program, Hilton
Honors. Hilton Honors members who book directly through preferred Hilton channels have access to
instant benefits, including a flexible payment slider that allows members to choose exactly how many
Points to combine with money, an exclusive member discount that can’t be found anywhere else and free
standard Wi-Fi. Visit newsroom.hilton.com for more information and connect with Hilton
on Facebook, Twitter, LinkedIn, Instagram and YouTube.

About First Hospitality Group
First Hospitality Group, Inc. (FHG) is a leading hotel management, acquisition and development company
with more than 30 years of award-winning experience. FHG’s unique people-driven professional culture
fosters a team of highly skilled and motivated hospitality experts who consistently deliver outstanding
property level performance, as well as memorable and engaging guest experiences. Headquartered in
Chicago, FHG’s portfolio features 19 brands and 46 properties throughout the Midwest. Recognized in
Forbes America’s Best Midsize Employers 2016, FHG received a #28 ranking out of the 250 best midsize
employers in the country, #1 in the travel category, and #3 amongst all of America’s best travel companies.
For more information, visit, www.fhginc.com. Follow FHG on Facebook at @FHGinc and Twitter at
@FHGroup_Inc.

